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Marzia’s Story - Afghan Judge flees Taliban: from refugee to UK Parliament ​
​
​
“I huddled in the sewer for four hours, surrounded by dirt and stench, flies biting me 
all over,” Marzia recalls. “I knew the Taliban men had come to kill me.”​
 
“Every great film begins with a story,” says Orato Publisher and Founder, Sam Yehia. 
“Orato’s stories are first-person accounts of extraordinary lives, exploring universal themes  
and offering insight into the human condition. We are committed to turning these true 
accounts into books, films, podcasts, and more - continuing their journey far beyond news 
publication.” 
 
One story in particular illustrates the urgency and impact of Orato’s mission. Marzia, a 
former judge in Baghlan, Afghanistan (1991–1998), dedicated her career to justice and 
women’s rights. She founded the Afghan Women Social and Cultural Organization and 
leading the Women’s Committee for the Afghan NGOs Coordination Bureau (ANCB). When 
the Taliban targeted her for her work, she faced unimaginable danger. 
 
Her escape took her first to Pakistan and then to the United Kingdom, where she was 
granted refugee status in 2009 and citizenship in 2016. Today, she serves as a part-time 
case worker in the UK Parliament, and as a lobbyist and campaigner. Her full story, first told 
through Orato, will soon be published as a book by the University of Nebraska Press in the 
United States—transforming an eyewitness testimony into a lasting contribution to the 
historical record. 
 
Orato World Media has already published nearly 3,000 verified eyewitness stories from 
individuals who experienced newsworthy events firsthand. These deeply human narratives - 
written in the first person and curated by trained journalists - are available free online at 
orato.world. Now, the organization is laying the foundation for the International Media 
Broadcasting Corporation, a global communications platform devoted entirely to 
humanity’s best interests, inclusively and collectively.​
​
With both nonprofit and for-profit arms, Orato aims to build a self-sustaining global media 
brand that capitalizes on storytelling for the greater good. Where there is a global vacuum in 
free, unbiased, news stories and eye-witness accounts, Orato seeks to provide factual story 
telling by those who lived the experience.​
​
The urgent need for a global, non-profit, verifiable media venture dedicated to all who share 
common values is here and now - independent of race, colour, creed, religious conviction, or 
sexual preference.​
​
Orato: Amplifying First-Person Truths for a More Connected World 
 
For more information, visit www.orato.world ​
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